SYLLABUS 

BUS2 134B INTEGRATED MARKETING COMMUNICATIONS

FALL, 2004

JOE GIGLIERANO, Instructor

PURPOSE

Communications is more than just one of the 4 Ps (Promotion).  In recent years the idea of Integrated Marketing Communications has emerged as the preferred way of thinking about promotion.  Every contact with customers, prospective customers, channel members, and other stakeholders conveys a message.  Marketing has the role of managing all these messages so that the best messages get to the right people.  All of this “messaging” must be effective in pursuing the objectives of the organization.  All this messaging must be as consistent as possible so that messages do not get mixed or muddled.  Marketing must also manage all this messaging in a way that conserves the organization’s resources.  A principal purpose of this course, then, will be to give students a strong sense of how to prepare and manage integrated communications with the organization’s stakeholders, principally with prospects and customers.

The course also intends to give students practice with two key skills they will need in marketing careers.  First, the course intends to boost students’ effectiveness in using basic mathematics in marketing settings.  The portion of the course focused on media analysis and planning affords a convenient context for use and development of this skill.  Second, the course intends to give students practice in making public presentations.  Accordingly, each student will prepare and deliver a portion of his or her team’s presentation for a project completed in the course.

In this semester, we have the chance to participate in the marketing communications for an event being run by an on-campus group.  The event is the “Neat Idea Fair” (NIF) being put on by the Silicon Valley Center for Entrepreneurship (SVCE).  The Neat Idea Fair will be preceded by four workshops, put on by the Entrepreneurial Society.  Students in 134B will assist in executing the communications for these workshops and the NIF.  

The idea is to learn by doing.  What we learn in executing and evaluating the NIF will be applied in planning the communications for SVCE’s major event – the Business Plan Competition (BPC) – that will be run next spring.  Accordingly, the two major assignments each group will accomplish this fall will be 1) an evaluation of some aspect of the communications for the NIF/workshops, and 2) a plan for the communications for the Business Plan Competition.

WEEKLY SCHEDULE

Aug 25


Admin/Intro


Communication as a part of marketing

Reading Assignment:  Read Clow and Baack (CB) chpts 1, 3, 7, 16 by September 13.

Aug 30

Buyer Behavior Review

Communication Process

Evaluating the communications for the 1st workshop

Execution for the 1st workshop

Sept 6

Labor Day – Sept 6

Execution for first workshop

First workshop occurs on Sept 9

Sept 13

Math quiz on Sept 13

Learning from the 1st Workshop

Clow and Baack main points from first readings, related to 1st Workshop

Reading Assignment:  Read (CB) chpts 2 and 8 by September 20.

Sept 20

Messages

Branding

Sept 27

Evaluating 2nd Workshop

Execution of communications for 2nd Workshop

First Midterm Quiz on Sept 27

Reading Assignment:  Read (CB) ch 9 by Oct 4.

Oct 4

Media Planning

Execution of communications for 2nd Workshop

Evaluating the communications for the 3rd Workshop

Second workshop occurs on Oct 7

Reading Assignment:  Read (CB) chpts 10 and 11 by September 11.

Oct 11

Promotions

Execution for third workshop

Oct 18

Learning from the 2nd Workshop

Clow and Baack main points from message readings, related to 2nd Workshop

Executing communications for the 3rd Workshop

Third workshop occurs on Oct 21

Reading Assignment:  Read (CB) chpt 12 by Oct 25.

Oct 25

Personal Selling

CRM

Reading Assignment:  Read (CB) chpt 13 by Nov. 1.

Nov 1

Public Relations

Leaning from the 3rd Workshop

Clow and Baack main points from media readings, related to 3rd Workshop

Execution of communications for 4th Workshop

Nov 8

Catch up on presentations

Execution of communications for 4th Workshop

Begin work on BPC planning

Fourth workshop occurs on Nov 11

Nov 15

Leaning from the 4th Workshop

Clow and Baack main points from media readings, related to 4th Workshop

Execution of communications for NIF

Reading Assignment:  Read (CB) chpt 6 by Nov. 22.

Nov 22

IMC Process

Execution of communications for NIF

Nov 29

Presentations

NIF is Nov 29, 30

Dec 6

Second Midterm Quiz is Dec 6

Presentations

Dec 13

Presentations

Final Project due on day of final exam

FINAL EXAMS

BOOKS:  Clow and Baack, Integrated Advertising, Promotion, and Marketing Communications, 2nd edition.

ASSIGNMENTS

As explained above, we are going to be participating in the marketing communications for the NIF and the planning for the BPC.  You will do a project in a small group (4-5 students).  We’ll discuss these projects more in the first few days of class.  You will do an evaluation of an aspect of communications for one of the workshops (written).  You will also do a communications plan for the BPC to be held in Spring, 2005.

Each student will also do a presentation as part of his/her group’s presentation.  This will be discussed in class.

In addition, there may be in-class assignments.  These will be announced beforehand.  Each will typically add an additional 5-10% to the base grade.

Exams
Math quiz  -- Sept 15

Two midterm quizes – Sept 27 and Dec 6

GRADING

Math Quiz


  5%

Midterm Quizes

30%

NIF Evaluation

20%

BPC Plan


30%

Presentation


10%

Participation


  5% 





------

Total



100%

Office:


BT 760

Phone:

408 924-3519

E-mail:

GIGLIERANO_J@COB.SJSU.EDU

Web Site:

http://www.cob.sjsu.edu/facstaff/giglie_j/

Office Hours:

M/W: noon – 1:30.




Th:  5:00-6:00PM

